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1.

To be trusted, information assets needto | = Accurate

be accurate, complete, in context and - Complete

insightful. - In context
- Insightful

2.

For organizations with low risk tolerance,

trusted information and identity resolution Who is who

are critical. They must know who is
who...who knows who...and who does
what.

Who knows who
Who does what

3.

IBM InfoSphere™ Identity Insight
integrates enterprise-wide data
about people, organizations, and
activity, delivering extraordinary
advances in business intelligence.

IBM InfoSphere™ Identity Insight

New intelligence... to anticipate threats and risks

4,

Identify Insight can:

e Establish unique identity by analyzing
data across silos, on demand, and
with full attribution...

e Create relationship awareness by
linking people and groups—obvious
and non-obvious—and issue instant
alerts, and...

e Monitor transactions through user-
defined business rules, and then
issue alerts whenever criteria are
met.

IBM InfoSphere Identity Insight

e Who's who = Unique identity
e Who knows who = Relationship awareness
e Who does what = Transaction monitoring

5.

Identity Insight is helping organizations in
various industries protect themselves and
their customers from fraudulent activity.
And it is giving governmental agencies
around the world the insight they need to
protect citizens against criminal activity.

Graphic like the one at the bottom of this
document

6.
IBM InfoSphere Identify Insight—identity
resolution you can trust.

IBM InfoSphere Identify Insight

View legal.
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IBM InfoSnhere Identity Insight... Industry by Industry
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